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TMU BA in Marketing i . . X
. U.BA.MKTM.2 Demonstrate basic competence in media production. 84 19.0% 100 %
Media -

TMUBAInMarketing |, & MkTM.3 | D king knowledge of marketi 110 95 %
Media .BA. E emonstrate a working knowledge of marketing. 33.6% 4.5% o
TMU BA in Marketing Demonstrate the ability to identify biblical imperatives for a

U.BA.MKTM.4 80 100 %
Media given business situation. 5.0%
TMU BA in Marketing . L X

U.BA.MKTM.5 ' Demonstrate strong business communication skills. 855 10.1% 100 %
Media .
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Average Student Performance Level across all PLOs 1129 _ 12.7%0.4% 100 %
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